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INCPEN T the Industry Council for

Packaging & the Environment

¢ Research organisation set up in 1974 to study
environmental and social impact of packaging

¢ Draws together an influential group of companies
that operate throughout the supply chain, with a
common interest in packaging, the environment
and sustainable development




Members (") pacpen

Major international and British companies from every stage of the supply chain
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http://www.leverfaberge.co.uk/index.asp
http://www.nestle.com/
http://www.diageo.com/pageengine.asp?site_id=0&section_id=0&status_id=3000&page_id=1015
http://www.pg.com/
http://www.tesco.com/

Ccontents

A Packaging in the supply chain
A Packaging reduction

A Increasing recovery and recycling of used
packaging

APackagingds role in red
and wastage



Packaging and Product

lifecycle

A Packaging is part of the system for delivering
products from point of production to point of
consumption

A Each part of the lifecycle has different
expectations and demands on packaging all of
which influence its design
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Raw material suppliers &

. ...minimum
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Manufacturers want...

...low cost
...less
environmental

Impact

...brand image




